RESUMEN

Partiendo de la actual politica econdmica en elaltoy se vislumbran diferentes
planes o proyectos, que han sido desarrolladoavédrde organismos estatales, con el
objetivo de generar un bienestar social y econoraicliversas formas de organizaciones
comunitarias y asociativas. Este es el caso, d&Jfadades Productivas de agricultura
urbana o periurbana, encargadas de una comerciédlizaa través de Bioferias,
desarrolladas por la Agencia de Promocion Econo@aaQuito, con el fin de contribuir a
la seguridad y soberania alimentaria. Conjuntameetizo énfasis en el crecimiento de la
tendencia de consumo mundial hacia el mercado auptos organicos y la interaccion
del consumidor con temas de responsabilidad sadéslarrollo sostenible y el apoyo a
pequefios agricultores. Mediante esta investigas®ranalizaron. Se evidencié que el
consumidor de frutas y verduras organicas perciblesaproductos organicos como:
saludables, con alto valor nutricional y que séivah en armonia con la naturaleza;
mientras que, la distorsion perceptual o esterestiggue posee a cerca de las frutas y
verduras organicas comercializadas a través defiasf es que son: de alta calidad, buen
sabor y apoyan al movimiento organico. Entre suacteristicas demograficas esté que se
encuentra entre 37 a 45 afios, con trabajo a tie@ompleto, con ingresos mensuales entre
366 a 1000 ddlares, mientras que sus caractesgisi@ograficas reflejan que realizan
frecuentemente algun tipo de deporte, tiene uno@omento alto sobre productos
organicos y sus beneficios. Ademas, compran semanét, gastan un promedio de 5 a 16
dolares por ocasion, tienen alguna Bioferia ceecaudcasa.
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ABSTRACT

Based on the current economic policy in Ecuaddfemint plans or projects that have
been developed through state agencies, with thectg of generating a social and
economic welfare to various forms of community aaskociative organizations are
emerging. This is the case of Productive agricaltunits urban or peri-urban, responsible
for commercialization through Bioferias, developé&y the Agency for Economic
Promotion CONQUITO, in order to contribute to foselcurity and sovereignty. Together,
they emphasized the growing trend of global congiongowards the organic market and
consumer interaction with issues of social respwlityi, sustainable development and
support for small farmers. Through this researehvidriables that influence the perception
towards organic fruits and vegetables were analyhmedaddition, factors of consumer
behavior were identified, which allowed to creat@rafile that serves as a support for
decision making of marketing or merchandising thatuld establish an attractive
proposition to generate higher incomes for farmérspugh the promotion the level of
consumption and brand loyalty. It was evident tthet consumer of organic fruits and
vegetables perceive organic products as healthii, igh nutritional value and grown in
harmony with nature; whereas, the perceptual distoor stereotypes that owns near the
organic fruits and vegetables marketed througheBia$ is that they are: high quality, good
taste and support the organic movement. Among tdemographic characteristics is
located between 37 to 45 years, full time job witbnthly income between 366 to 1000
dollars, while their psychographic characteristieffect often do some kind of sport, has a
high awareness of organic products and its benefitso they buy weekly, spend an
average of $ 5 to $ 16 per occasion and have saaferid near his home.
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