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RESUMEN

El presente estudio describe la relacion entre la exposicion fotografica y la motivacion de
viaje de la generacidon millennian, basada en el enfoque de la teoria de la motivacion turistica
planteada por Crompton, misma que propone dos factores determinantes Ilamados factor de
empuje y factor de atraccion. El tipo de estudio fue descriptivo — correlacionar y como
instrumento de medicion se utilizé el cuestionario propuesto por Lee Gwanggyu (2012). Para
definir si la mayoria de turistas millennians consideran que la fotografia es un motivante de
viaje se hizo una prueba de hipdtesis por proporciones, mientras que para inferir las
dimensiones que determinan el motivo de viaje y la fotografia que motiva a realizar un tipo
de turismo especifico se utilizd6 como técnica estadistica el analisis de componentes
principales. Los resultados demuestran que la mayoria de visitantes millennians consideran
que la fotografia aporta de forma positiva al escoger un destino de viaje, asi como se pudo
inferir que los principales motivadores de viaje son aquellos que se encuentran en la
dimension entretenimiento.
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ABSTRACT

This study describes the relationship between the photographic exhibition and the motivation
of the Millennian generation, based on the theory of tourist motivation proposed by Cropton,
which proposes two determining factors called the push factor and the attraction factor. The
type of study was descriptive - correlate and as a measuring instrument the questionnaire
proposed by Lee Gwanggyu (2012) was used; to determine if the majority of millennial
tourists consider that photography is a motivator of travel, a hypothesis test was made by
proportions; while to infer the dimensions that determine the motive of travel and the
photography that motivates to realize a specific type of tourism, the analysis of principal
components was used as a statistical technique. The results show that the majority of
millennial tourists consider that photography contributes positively when choosing a travel
destination, as well as inferring that the main motivators of travel are those that are in the
entertainment dimension; On the other hand it was possible to define that the photograph that

motivates to choose a certain type of tourism was that of adventure and nature.
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